Personal Care
Lonza Consumer Care
70 Tyler Place
S. Plainfield, NJ
www.lonza.com

Market News

in-cosmetics Barcelona 2015: Lonza Showcases Innovations Inspiring Formulators



Lonza showcases Personal Care market innovations along with the new communication
concept “Inspire the Formulator…Excite the Consumer™”
Stand location: 6C50, Hall 6, Fira de Barcelona Gran Via, Barcelona, Spain

South Plainfield, New Jersey, 14 April 2015 – At this year’s in-cosmetics (14-16 April) in Barcelona
(ES), Lonza showcases its technologies and capabilities under its Consumer Care business. In line
with its philosophy of Inspire the Formulator…Excite the Consumer™, the Consumer Care
business will highlight the latest advancements for skin tone, preservation and formulation chassis
enhancements.
“The Lonza Consumer Care vision has allowed us to align our resources and leverage our
synergies to provide a global footprint where we can partner with our customers around the world
to create market-changing, consumer-desired personal care formulas,” said Mark Miller, Senior
Vice President, Consumer Care. “Leveraging our market expertise and our leading-edge
capabilities, we are strategically oriented to deliver science-based solutions and market-driven
technology platforms.”
“Through our Personal Care portfolio, we look to Inspire the Formulator with a variety of
functional elements, such as chassis ingredients, delivery systems, aesthetic modifiers, and
preservatives, that allow formulators to act on new ideas and solve difficult formulating challenges,
said Lisa Bouldin, Vice President, Consumer Care. “In addition, we strive to understand consumer
desires and create solutions that Excite the Consumer. Driven by the need to deliver differentiated
technologies to our customers, the Lonza portfolio contains anti-aging actives, natural and ecofriendly bioactives, skin tone enhancers, healthy hair and scalp chemistries, and more.”

A Multifaceted Approach to Luminous Skin
Luminosity is synonymous with healthy, vibrant, glowing skin. Lonza Consumer Care delivers
solutions for luminous skin via biotechnologically-derived actives, botanical extracts and purified
molecules.
Lonza Consumer Care is pleased to introduce its next-generation biotech active, ReGeniStem™
Brightening. Derived from the meristematic stem cells of licorice, this easy-to-use, oil-soluble
skincare active contains a high level of actives to help brighten skin. Imperfections come in many
different forms; whether they are under-eye circles, beauty marks or simply lackluster skin.
Designed to brighten skin and even skin tone without irritation, ReGeniStem™ Brightening is the
latest solution for radiant, healthy-looking skin.
In addition, Lonza Consumer Care will be launching Niacinamide USP PC, a multi-benefit active,
to the global Personal Care market. Lonza has been a leading manufacturer/supplier of vitamin B3
for more than 40 years producing Niacinamide in different forms for a number of consumer
markets. Niacinamide has been used for years to enhance the efficacy of skin care and hair care
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formulas. Niacinamide USP PC, which is low in niacin, helps to enhance the tone and texture of
skin and improve its overall appearance.

Protect and Preserve New Forms of Beauty
Keeping consumers safe from product contamination throughout a product’s life is essential for
brand and product success. Lonza’s portfolio of Preservative and Protection Systems offers
solutions such as broad spectrum activity, traditional and next-generation and natural technologies,
and chemistries that are accepted for use in global formulations.
The latest addition to its portfolio is Geogard® LSA preservative blend, a highly efficacious broad
spectrum antimicrobial blend comprised of several non-traditional ingredients, which have wide
global approvals. This next-generation preservation option meets consumers’ key desired effects
and can be readily incorporated into formulas.

Create Aesthetically Pleasing and Texturally Intriguing Formulas
There are many ways to enhance the appearance, feel and functionality of a finished formulation.
Lonza Consumer Care provides formulators with a unique tool box of technologies to allow them to
create intriguing, consumer-desirable products.
The Polyaldo® polyglycerol esters series allows for the creation of a range of formulation bases
with aesthetic appeal. These multifunctional ingredients are manufactured using natural,
renewable resources; and are safe and free of 1,4-dioxane and any of its precursors. These
natural emulsifiers are ideal for both rinse-off and leave-on applications providing moisturization
properties along with a pleasant skin feeling.

Our Latest Advancements Displayed at the Innovation Zone
Within the Innovation Zone, Lonza Consumer Care will showcase its latest advancements and
highlight the key benefits that each of these technologies delivers. Under the actives category,
ReGeniStem™ Brightening, our meristem-based, oil-soluble active designed to visibly brighten
skin; and Niacinamide USP PC, a multi-benefit active to even tone and enhance appearance of
skin, will be featured. Under the functional category, two solutions to meet formulation challenges
will be presented: Polyaldo® polyglyceryl esters, natural emulsifiers for enhanced formulation
aesthetics; and Geogard® LSA preservative blend, a highly efficacious blend of several nontraditional ingredients.

Innovative Solutions for Preservation and Protection Systems
During the Innovation Seminar, Lonza will present “The Latest in Broad Spectrum Protection for
Personal Care Products”, highlighting Geogard® LSA preservative blend, a highly efficacious
broad spectrum antimicrobial designed to protect the integrity of Personal Care products.
Location: Theatre 2; Date/Time: Tuesday, 14 April, at 11:10 a.m.
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Live Demonstration on How to Enhance the Rheology of Formulations
To further enhance the learning experience of in-cosmetics visitors, Lonza Consumer Care we will
provide a hands-on opportunity for customers to understand the formulation benefits of our
naturally derived Polyaldo® polyglyceryl esters.
Location: Innovation Zone Live Demo Area; Date/Time: Wednesday, 15 April, from 15:45-16:15.
Lonza Consumer Care Supports the Look Good Feel Better® Program
Lonza Consumer Care is a proud supporter of the Look Good Feel Better® program*. The Look
Good Feel Better® program is a free, non-medical, brand-neutral public service helping individuals
with cancer look good, improve their self-esteem, and thereby manage their treatment and recovery
with greater confidence.
To further highlight their care initiative, Lonza Consumer Care will be hosting an in-booth customer
reception at 16:30 on Wednesday, 15 April to reinforce how Lonza Consumer Care and their
customers can unlock the possibilities of care, together.

About Lonza Consumer Care – Personal Care
For the Personal Care manufacturer, Lonza Consumer Care is a comprehensive solutions provider
that offers cosmetic and Personal Care customers globally an extensive portfolio of innovative hairand skin-care technologies. Headquartered in New Jersey (USA), Lonza Consumer Care is a
leading supplier of traditional and non-traditional preservation and protection systems, custom
developed fermentation and biotechnological actives, and cosmeceutical and nutricosmetic
products. We also remain the world’s largest supplier of anti-dandruff actives with our Zinc
Omadine™ product portfolio. In addition to our expansive product portfolio, Lonza Consumer Care
has strong capabilities in large and small molecules, peptides, amino acids and niche bioproducts
that play an important role in the development of advanced Personal Care technologies and
applications. As a solutions provider, our services extend from product development to formulation
expertise. Additionally, we offer customized functional innovations, including microbial and plant
cell fermentation, as well as natural products.

About Lonza
Lonza is one of the world’s leading and most-trusted suppliers to the pharmaceutical, biotech and
specialty ingredients markets. We harness science and technology to create products that support
safer and healthier living and that enhance the overall quality of life. Not only are we a custom
manufacturer and developer, Lonza also offers services and products ranging from active
pharmaceutical ingredients and stem-cell therapies to drinking water sanitizers, from the vitamin B
compounds and organic Personal Care ingredients to agricultural products, and from industrial
preservatives to microbial control solutions that combat dangerous viruses, bacteria and other
pathogens.
Founded in 1897 in the Swiss Alps, Lonza today is a well-respected global company with more
than 40 major manufacturing and R&D facilities and approximately 9,800 full-time employees
worldwide. The company generated sales of about CHF 3.64 billion in 2014 and is organized into
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two market-focused segments: Pharma&Biotech and Specialty Ingredients. Further information can
be found at www.lonza.com.

For Further Information
Penny Antonopoulos
Global Marketing Manager
Lonza Consumer Care
Tel: +1 908 412 6456
penny.antonopoulos@lonza.com

Constance Ward
Head, External Communications
Lonza Group Ltd
Tel: +41 61 316 8840
constance.ward@lonza.com

Additional Information and Disclaimer
Lonza Group Ltd is headquartered in Basel, Switzerland, and is listed on the SIX Swiss Exchange and secondary listed on the
Singapore Exchange Securities Trading Limited (“SGX-ST”). Lonza Group Ltd is not subject to the SGX-ST’s continuing listing
requirements. Lonza Group Ltd is subject to the listing rules of the SIX Swiss Exchange, which does not have specific requirements
equivalent to the listing rules of the SGX-ST for interested person transactions, acquisition and realizations and delisting.
Certain matters discussed in this news release may constitute forward-looking statements. These statements are based on current
expectations and estimates of Lonza Group Ltd, although Lonza Group Ltd can give no assurance that these expectations and
estimates will be achieved. Investors are cautioned that all forward-looking statements involve risks and uncertainty and are qualified
in their entirety. The actual results may differ materially in the future from the forward-looking statements included in this news
release due to various factors. Furthermore, except as otherwise required by law, Lonza Group Ltd disclaims any intention or
obligation to update the statements contained in this news release.
*Look Good Feel Better® is a registered trademark of the Personal Care Products Council Foundation. For more information about Look
Good Feel Better® free workshops and other services available around the globe, visit www.lookgoodfeelbetter.org.
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